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Abstract

This study explores the impact of digital communication on cultural identity in the context of globalization. The rapid expansion of social media platforms has transformed how individuals express and negotiate their cultural heritage, especially among younger generations. The research aims to understand how digital spaces facilitate intercultural dialogue while also contributing to cultural homogenization. A mixed-methods approach was employed, combining quantitative surveys of social media usage with qualitative interviews to gather in-depth perspectives. Key findings reveal that while social media fosters a greater appreciation for cultural diversity, it simultaneously pressures users towards mainstream cultural norms, impacting identity formation. The study concludes by discussing the implications for cultural preservation and proposes strategies for promoting inclusive digital communication practices. This research contributes to the broader discourse on humanity and communication in the digital age, emphasizing the importance of balancing technological advancement with cultural sensitivity.
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